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Creativity in Love with Data and Technology

Creativity in Love
with Data and Technology.

Connexia presents its repositioning and rebranding strategy.
Building on a 38% revenue increase in 2019, further double-digit
growth is predicted for 2020.

Milan, 05 February 2020 — The independent marketing and communication agency
Connexia places a great deal of importance on growth and change. It has carved
out its own path to success by creating a new approach to customer relations,

founded on collaboration and transparency.

The story of Connexia really began when it took control of its repositioning strategy
and corporate identity: over the last five years, the agency has embraced change
to create a whole new model—integrating data, creativity, media and

technology—backed by increases in business and strategic operations.

Creativity in Love with Data and Technology, the company moftto, perfectly
encapsulates Connexia's new identity. This rebranding also extended as far as the
logo, which now includes a symbol made up of four graphic elements, each
representing one of the agency's cornerstones: data (the triangle), creativity (the
circle), media (the arrow), and passion (the heart). The entire design is surrounded

by a square, which symbolises the technology that powers Connexia.

“Connexia is a new type of agency, combining data, creativity, media and
technology with love and passion. Our goal is to become an extension of our
customers' marketing and communications departments, to achieve total
fransparency, and to build a unique team, committed to pursuing our shared

objectives.

Connexia Societa Benefit S.r.l.

Via B. Panizza, 7 - 20144 Milano - tel +39 02 8135541 - fax +39 02 89180056
C.F. e P. IVA 12205240158 - Capitale Sociale Euro 500.000,00 i.v. - R.E.A. 1537791
info@connexia.com - www.connexia.com
Societa sottoposta a direzione e coordinamento di Alchimia S.p.A.


http://www.connexia.com/

Oa

CONNEXIA

Creativity in Love with Data and Technology

We want to subvert the traditional agency model fo become something totally
different, combining the beauty of creative agencies with the strength of
consulting firms", explained Paolo D’Ammassa, CEO & Founding Partner of
Connexia, "None of this would be possible without a very special group of people.
We are constantly investing in talent and new professional skills, cultivating
teamwork and consistent excellence, because we believe that people make the

real difference."

Co-creation, collaboration, innovation, and agile thinking. At Connexia, there are
no hard lines between departments: the different professionals can all grow and
work together. By evolving as a feam, each individual is able to improve and learn

from their mistakes.

A series of forward-thinking strategic choices—the introduction of the Innovation
Team; the creation of Connexia Media House to internalise video production; the
inauguration of the Corporate Division, dedicated to media relations; the
acquisition of the Ragooo experience agency; and the new drive to develop a
proprietary suite of products for data analysis (Audience Tracker, SEO Defender,

Outcomes)—have defined Connexia's growth in recent years.

"Connexia's choice to become an equal partner in its customers' success has

yielded impressive resultfs," stated Marina Salamon, majority shareholder and
President of Connexia, 2019 came to a close with a 38% growth in revenue, thanks
largely to the company's ability to formulate creative strategies that are guided
and supported by data analysis, a passion for innovative technology, and a love

for unconventional creative decisions."

Connexia

Connexia is creativity.
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It is data-driven thinking.

It is excellence in media management.

And it is fechnological innovation.

And not just that. Connexia is most of all passion, ethical commitment, fransparency, corporate social
responsibility.

It is a mulficultural and multidisciplinary team: 150 professionals capable of building and expressing brand
values and guiding the processes of digital fransformation.

We think and develop ideas that thrive across all channels, fearless of being measured on the effectiveness of
each campaign.

Expect to work with us in a new way: together, in real time, through co-creative processes confinuously and
experimentally oriented towards business objectives and communication. www.connexia.com
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